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Connectivity and Social Media,use in Pakistan
Blood Scenario in Pakistan

Facebook Voluntary Blood Donation,Feature
BTP —Facebook collaboration
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Ref;
1. Global Digital Report by We are Social
2. Global Digital Report by Hootsuite
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A COMPARISON OF SOCIAL NETWORKS
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WORLD MAP OF SOCIAL NETWORKS

January 2018

e T

R TEACEbOOKk T W Gzone- @ V Kontakte
P SERBKIGES NIk & 11stagram

geme|

credits: Vincenzo Cosenza vincos.it license: CC-BY-NC source: AlexafSimilarWeb




5;5 36 696 000
There are 36,696,000 Facebook users

in Pakistan, accounting for 17.8%of
the population. 20.5% 79.5%
Largest user group (14,400,000) is Y i
aged 18 to 24 years.

Majority of them are men . 79.5%
Reason for large male users of
Facebook isthat the majority of
Pakistani population residesin rural
areas where females do not have
access to smart phones and internet
due to financial and cultural barriers.
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Mirk Zuckprperg ©
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In;an interesting breakt hrough
for mobile uséersin Pakistan,
Facebook has announced the \
provision of free internet
access for usersin Pakistan

Internet.org is now live in Pakistan for people on the Telenor Pakistan networkl

Before today. only ~15% of Pakistan's 180+ millioh people had access to the internet.
Mow, people will be able to access valuable services for free, including resources for
health, jobs, local news and communication.

More than 1 billion people around the worid now have the ability ig use free basic
services through Intemet org, and we've seen these bnng a lot of value to pedple in the
11 countries where we've launched. | P .ance

Here's a photo of Javed, a rickshaw driver, 3nd°A5hfaq, & construction worker, who use
their phones to help do their jobs
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What makes this study unique?

Till date very few studies have been conducted throughout the world to explore the role of social
media in general and Facebook in particular as a toel fer cemmunity;engagement and social
well-being especially in healthcare sector




BT Sector in Pakistan reflects the dynamics of a country in development

The system backbone have been the ‘multifunctional’_hospital BBs,
complemented by an ever increasing number of private BBs

NGOs/ BDOs are not well acquainted with policies, standards and
guidelines for the services they are providing, mostly under
humanitarian principles

It isestimated that 2.7 million blood donations are collect ed in.Pakistan
every year from approximately 600 blood banks.

Despite 70%of its population betng under the age of 29 years," only*13%o0f
blood donations in Pakistan come.from voluntary donors while the rest
come from ‘Family Replacement -donors'.

92%o0f the total donated:-blood"Comes from male population.

To reform the existing fragmented BT system, the-geverament initiated
blood safety systems reformsin 2010;

BTP is developing a new BT infrasturucture; large modern Regional
Blood Centers catering to the Hospital based BBs. So far 10 RBCs and
60 HBBs have been developed. More are under process.

Blood regulationZsystem-is-also being streamlined and registration and
licensing of blood centers has started in‘earnest-across the country.

Ref: SBTP National Blood Banks Data Collection Report 2017
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Mark Zuckerberg announced new tools and initiatives at the Social Good
Forum in NYC on"November: 29, 2017, Facebook Blood Donation Feature 1
was one of these tools

A )
- Qance




There are many Facebook posts every day in Pakistan,
and in other countries, by families seeking blood
(donors) in emergency or in routine so that their
patients can get the life saving blood transfusion.

Accordingly, Facebook launched the blood donation
Feature in Pakistan (and in India, Bangladesh & Brazil)
to connect the people who need blood with the
people who can donate'bloed.

On June 14, 2019, the Feature was launched in USA.

The idea for this Feature came from Hema Buadraju
(Project Lead, Health:at FB) 'whose father developed
cancer and repeatedly required blood transfusion.

Mark Zuckerberg applauded the launch of this Feature
and said that “Thisis a constant reminder for Hema
that people are always willing to help, they just need
the tools and information. to.do. so”

So far 35 M peoplesaround-the-world, ‘including-2 M
from Pakistan, have signed up on the Feature.
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['wo million Pakistanis sign up for
Facebook’s blood donation feature

lealth | Web Desko wuans nw

wo million Pakistanis sign up for Facebook's blood
lonation feature: In Pakistan, national health
wganizations marked the day by holding campaigns to
alse awareness about the need for more, safe blood
lonations, as Lhe country ballles an ongoing, sale blood
‘hortage problem.

Join Other Blood
Donors on Facebook

Facebook debuts US blood

Facebook's Blood donation tool, its latest public
Donations feature health move

arrives in US, will et L
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Sarah Perez

(CNN) — Facebook is no longer just a place to

connect with former high school buddies, the social



FACEBOOK BLOOD DONATION FEATURE
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People: Sign up to be blood donors d donors

create blood
earby donors.

Donors fill out a simple form w1th optional
information like blood greu<
they've donat
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People sign up to be blood Organizations create'blood Facebook notifies nearby Donors go to blood banks

donors

donors donation requests and give blood
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Presence of a national counterpart
In Pakistan (Safe Blood Transfusion
Programme ) unlike other partner
countries (India, Bangladesh &
Brazil).

TP capacity to coordinate with and

mobilize stakeholders across Pakistan.

Large proportion of the population
being smart phone / FB user.

Altruistic potential of the nation.

Youth bulge of more than70%of the
population.

> B oaaEm N -

i rTSf'fl'/\/\ Qg,e | BT @Oﬁ
COLLABORATIONTTTT

: Support Discuss ion o\ /OcC.Ie;[o
W3 o'x il @. 5 0

Skitis +O + ‘Planning o




FB launched a voluntary blood donation
Feature in India and Bangladesh in 2017
and later in Pakistan and Brazil. However,
a national counterpart for  this
collaboration is only present in Pakistan.

FB contacted SBTP on the eve of the
launch of the Pakistan FB Feature
(February 27, 2018).

FB official (Sngapore) held a meeting in
Islamabad with the SBTP team after which
regular contact ensued between TP and
FB (Sngapore & USA).

BTP shared its technical feedback on the
Feature. Accordingly, the FB Feature was
revised and re-launched as ‘FB Blood
Donation Hub’ on June 17, 2018.

BTP also shared the list of national BBs
and BDOs and jointly.--organized. some
activities in different«cities:to-introduce
the Feature to the stakeholders.




The improved FB Feature Hub included the Blood Establishments in addition to the people who needed
blood (patient families) and people who can give blood (potential donors). More joint activities were
organized and valuable experience gained in the functioningand utility of the Feature Hub.

The NC, SBTP also visited the Facebook HQs in San Francisco and held a brainstorming session with the
experts who had developed the Feature and came up with a planof action for popularizing the Feature.




The BTP and Facebook team jointly conceptualized a pilot study for a period of 6-8
months to promote and enhance the usage of the Feature in five selected hospital
blood banks to increase the number of walk=in donorsfonwvoluntary blood donations.
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PILOT BLOOD BANKS
RBC Jamshqro

‘fg\v
o/
RBC
‘MSHO®

RBC Sukkur

Regional Blood
Center, Jamshoro

Lano?
_ e Ly b= 18 I ! 1 Bahawalpur
Regional Blood T ' < N : Sk ST Regional Blood
Center Multan e Bt Ve ¥ - ——

JAMILA SULTANA
FOUNDATION

Jamila Sultana
Foundation
@Jam%la SultanaFoundatio
n

TRANSPLANT




METHODOLOGY OF PILOT STUDY
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Quantitative Aspects
Call received from donors on the provided contact phones
DMs on the official Facebook page of blood centre

Number of donors showing up at the blood center after
viewing the blood requests through the FB Feature

Number of donors actually donating blood at the blood bank
Qualitative Aspects

Counselling of potential donors

Sandards of blood-bank inventory management

Quality of service provided to blood donors

Donor satisfaction
Donor recruitment to.Donor retention ratio
Donor vigilance

Professionalism of the donor management team




DONORS MOBILIZED THROUGH FB FEATURE
(Dec 2018 —August12019)

Total Walk -in Donors, Drawn Calls/DMs
Donors through FB received

S#  Pilot Blood Bank
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After the encouraging pilot phase, Team Facebook and BTR
geared up for the case study to highlight the impact the FB-
Blood Donation Feature in Pakistan.
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NEW COLLABORATING BLOOD BANKS
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CONCLUSON

» BTP-FB partnership has complemented and bogsted the national
efforts to promote VNRBD in particular and blood safety in
general.

» The initiative is a unique opportunity to study and ‘enhance the
use of Facebook as a tool to support the core function of BTSin
Pakistan.

» The Rilot plan not only.helped in gauging the response rate of the
donors but also'modified the donor mobilization strategies in an
efficient and ecanomical‘manner.

» Promising results of the pilot study augurs well| for the more
extensive use of the Feature in the rest of the country.

» So far 2 M people have signed up in Pakistan on the FB Feature. A
reporting mechanism needs to be developed to follow up these
cases at the Ievg; %ﬂUaI blood banks.

indivi
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